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What's it all about?

The study of Geography is about understanding our world. Geographers are interested in analysing
issues like deforestation, climate change and the rise in ‘natural’ disasters, tourism and global
population growth & wellbeing. Students explore these issues through fieldwork and the investigation
of a range of secondary sources like maps and satellite imagery. These methods allow the
development of a unique framework for understanding the world and enable students to appreciate

its complexity and diversity, while also learning how they can influence change in the world.

Choose this subject if you are interested in learning about:
Global issues, environmental sustainability, trends in human population, tourism and its impacts

What will | learn?

Unit 1

Environmental hazards and disasters
(e.g. tsunamis, bushfires, volcanoes)
How to respond to disasters

How to conduct fieldwork

Unit 2

Tourism trends in a country of your
choice

Tourism challenges and impacts
Managing tourism at Melbourne Zoo

Examine causes and impacts of
deforestation

Investigate issues caused by melting
glaciers

Conduct field work to investigate issues

Learn about global population trends
Investigate issues related to rapidly
growing populations in Asia and Africa
Learn about challenges created by
ageing populations

related to changing land uses due to
population growth

What kinds of classroom activities and assessments will | do?

You will conduct fieldwork, make online maps, analyse geospatial data, research and develop case
studies and investigate current global issues. Students develop a greater understanding of global
issues by experiencing urban and forest environments during overnight camps and excursions.

Pathways
Year Current studies that link to this course
10 Geography - Changing the World
Year Courses
11 Geography
12 Geography

What can this lead to?

e Urban Planner e Surveyor e Park Ranger
e Conservation & Land e Civil Engineer e Landscape Architect
Management
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